
Plan Activities, Register Donors, and Harness the Power to Save a Life! 

Work with your LifeLink liaison to customize a plan for your hospital. Be sure to include you 

marketing team to see how they can help spread awarness. LifeLink will utilize this score card to 

keep track of your hospital's points throughout the campaign.

Hospital: 

Section 1:

# of each 

Activity 

Completed

Points per Activity Hospital Communications and Events New Registrations

50
Set a goal for the number of new donor registrations you want to reach through your campaign. 

Report your goal and progress to your LifeLink liaison.

100 Reach your goal for number of new donor registrations. 

1 pt per each new 

donor registration
Earn one point for each new donor registration recorded.

Section 2:

50
Host a donor registry enrollment event (tabling event)  in a high-traffic hospital area or in the local 

community. LifeLink to provide materials and volunteers. 

50
Hold a Hospital Campaign Kick off event or other large-scale event that is reported by news media; 

consider featuring a donor family and/or recipient.

50
Implement a 5 Minute Coffee Break for departments to learn about donation. LifeLink to provide 

the coffee.

50 Participate in a challenge competition among area hospitals. 

Hospital Campaign Donor Registration
Earn points for setting your donor registration goal, for reaching your goal, and for each new donor registration.

Hospital Communications and Events
Promote donation within the hospital and at hospital hosted events.



50

Place a campaign web banner and link to the Florida organ and tissue donor state registry 

(www.DonateLifeFlorida.org) on internal email signatures and web sites for the duration of the 

campaign. LifeLink to provide web banner.

40 Enlist hospital auxiliary/volunteers in donation registry/awareness events.

40 Hold a donor memorial service, Tree of Life, or other donation celebration 

25
Hold flag raising ceremonies for employees to honor organ donors from your hospital. Invite 

Community Members 

25

Send email from hospital CEO/other leaders to all staff, announcing the campaign, encouraging 

participation and registration, providing campaign updates, and including a link to state donor 

registry (www.DonateLifeFlorida.org). Example: Implement “A Fact A Day/Week” email for the 

month of April. LifeLink can provide sample emails. 

25

Hold a program with living donors, transplant recipients, donor family members, and/or transplant 

professionals to talk about the campaign and the importance of donation registration. LifeLink to 

bring the volunteers through the units.  

25
Include donation education, registry links/opportunities, and information about the campaign and 

ways to get involved in new employee orientations.

20

Present at departmental/physician meetings on plans and goal for the campaign. Suggest ways that 

staff can get involved. Consider inviting a representative from LifeLink/recipient/donor family to 

speak. (Example: Provide updates at Donation Advisory Council Meetings) 

20
Utilize hospital's internal media to run campaign PSAs, post e-version of campaign materials, 

and/or feature short videos on donation and transplantation. Videos provided by LifeLink.

20 Add campaign goal challenge marker/barometer to your website and/or post in public area. 

15

Display campaign posters and table tents with donation information and registry links in hospital’s 

high-traffic public and employee areas including on bulletin boards, in elevators, cafeteria, lobby, 

and restrooms. LifeLink to provide materials.  

15

Publish donation and transplantation articles, with registry link www.DonateLifeFlorida.org, in 

internal hospital newsletters. LifeLink can provide sample articles or help customize one for your 

hospital. 

15 Participate in National Blue and Green Day in April 2015. 

15 Attend Donation Resource Specialist Workshop.

15 Create a donation display board.

15 Display a marquee outside next to hospital sign.

15 Enter a description of your own activites 

Section 3: Community Engagment and Events
Promote donation within the local community around the hospital.



75

Do you host or participate in a community health fair? Include a donor registry table! Provide 

donation information and registration opportunities at community health fairs/screening events. 

LifeLink to provide materials and volunteers. 

75

Partner with your local colleges, chamber, business or fraternty organizations (veterans, Rotary 

Club, Kiwanis) to bring education about donation. LifeLink can provide speakers to these local clubs 

if the hospital has connections. 

50
Participate as a hospital team in a community walk/run promoting organ donation awareness. 

Examples: LifeLink Love Give Live 5k, Heart Walk, and National Kidney Foundation Run Walk

35
Place an ad/PSA about donation with link to www.DonateLifeFlorida.org in the local media (news, 

radio or TV). 

25
Use social media sites (Facebook, Twitter, LinkedIn, Instagram) to highlight community donation 

events and encourage registration. LifeLink can provide example posts, stats, and images.

25 Add a state registry link to your website. (www.DonateLifeFlorida.org)

25

Publish donation/transplant articles, with registry link www.DonateLifeFlorida.org in hospital 

community newsletter or other local print/online publication or forum. LifeLink can provide sample 

articles or help customize one for your hospital. 

15 Enter a description of your own activites.

Points Total 0 Total New Registrations 0


